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Benefits

e Auditoria recelves a 300% uplift in conversion
rate by integrating Pathmonk.

e Optimizes website funnel based on user
behavior.

e Uses pre-existing website content.

e [indsthe most direct path to conversion for
each visitor.

Reference: Case Study on Pathmonk.com
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1: Challenge

e | ow website conversion rate.

e |Long buying cycle.

Reference: Case Study on Pathmonk.com
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2: Solution

e Pathmonk created micro-moments on the
website to support each stage in the buyer’s
journey.

e Consideration stage - Pathmonk delivers
engaging content to build interest & trust.

e Consideration stage - Pathmonk delivered
customized calls-to-actions & relevant
INformation for users to make a decision.

Reference: Case Study on Pathmonk.com
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3: Results

e |Increased lead conversions by 300%.
e Month 1: “Conversion rate increase”.

e Month 2: “Significant uplift in conversion
rate...” & lead volume.

Reference: Case Study on Pathmonk.com
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4: Next Steps

e Read the case study on pathmonk.com

e \Watch case study video on YouTube

e Checkout the Pathmonk website at
Pathmonk.com

@. Auditoria saw a +300% Uplift in their Conversion Rate By Integrating Pa...
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zzo, VP of Marketing ﬁ

Note: | am not affiliated with Pathmonk, | just thought this was a great
case study. My opinions are my own & not my employers.
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